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Dear BBM Magazine Readers,

It is a well-known fact that the pasta world has
changed a lot; in the highly competitive world pasta
market, companies are in a serious effort to keep the
consumer’s attention alive. For this reason, in recent
years a large majority of pasta producers have started
to invest more in R&D and innovation. Manufacturers,
considering the current market situation and consumer
trends, tend to develop healthier, more enriched, inno-
vative products. Recently, many pasta producers have
started to produce pasta in different tastes enriched
with various vegetables, spices, vitamins and minerals.
Against the backdrop of the consumer trends, there
is one thing that does not change in response to the
changes that have taken place in recent years: it is the
“quality of durum wheat” which is the most important
factor in determining the quality of pasta.

| must confess that the Turkish pasta industry is fortu-
nate in two ways because while Turkey is on the one hand
producing the most quality durum wheat in the world, on
the other hand, it has the innovation ability and a modern
pasta industry that can meet the taste expectations of
the Turkish consumers but also those of the worldwide
consumers. Making well use of these two advantages,
our industry is today the third in the production and sec-
ond in the export of pasta. | must empathize that our
pasta export to 152 countries is of great significance for
two reasons: the first one is that our industry can export
to so many countries with imbedded traditional tastes.
The second reason is that the worldwide export certifies
that the “Turkish pasta” is a worldwide brand.
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“Turkish pasta” world brand
“Turk makarnasi” dinya markasi

Degerli BBM Dergisi okurlari,

Makarna dinyasinin giinimuzde ¢ok degistigi bir ger-
cek; rekabetin oldukca arttigi dinya makarna pazarinda,
sirketler, tUketicilerin ilgilerini canli tutabilmek icin ciddi
bir caba icerisindeler. Bu nedenle son vyillarda makarna
Ureticilerinin blyuk bir cogunlugu AR-GE ve inovasyona
daha fazla yatinm yapmaya basladi. Mevcut pazar du-
rumunu ve tuketici trendlerini gbz dnune alan Ureticiler,
daha saglikli, zenginlestirilmis, inovatif Grtnler gelistirme-
ye yoneliyor. Yakin zamanda pek ¢ok makarna Ureticisi,
cesitli sebze, baharat, vitamin ve mineraller ile zengin-
lestirdikleri farkli tatlarda makarna Uretmeye bagladilar.
Tuketici trendlerine uygun olarak, son yillarda sektérde
yasanan bu degisime karsllik, degismeyen tek sey var:
0 da makarnanin kalitesini belirlemede en dnemli faktor
olan “durum bugdayinin kalitesi”.

Turk makarna sanayinin her iki acidan da sansl oldu-
gunu soylemeliyim. Cunkd Turkiye, bir yanda ddnyanin
en kaliteli durum bugdayini Uretirken; diger yandan sa-
dece Turk tUketicisinin degil, diinya tuketicisinin de lez-
zet beklentilerini karsilayabilecek inovasyon yetenegine
ve modern bir makarna sanayisine sahip. Bu iki avantaji
cok iyi degerlendiren sanayimiz, bugtin makarna Ureti-
minde dUnya Uclncusu, ihracatinda ise dinya ikincisi
konumundadir. 152 Ulkeye gerceklestirdigimiz makarna
ihracatinin, ayni zamanda bizlere iki hakli gururu yasat-
tigini da vurgulamaliyim. Birincisi, sanayimizin, pek ¢cogu
kadim bir lezzet gelenegine sahip olan bu kadar ¢ok sa-
yida Ulkeye ihracat yapabilmesidir. ikincisi ise bu yaygin
ihracatin, gunimuizde “Turk Makarnasinin® bir dinya
markasl oldugunu tescil etmesidir.
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Well, is the point we have reached enough? Of course,
that is not enough. Because we still have production and
export capacity and we are trying to evaluate it. First of
all, we aim to remove the barriers in front of our pasta ex-
ports. We are continuing our initiatives to overcome the
quota and high tax problem we face in the two most im-
portant pasta markets in the world: the European Union
and the United States.

On the other hand, we are working to increase our
share in markets where pasta production is low but
consumption potential is high, such as China, India and
Russia. During this year’s October 25th World Pasta Day
events in Moscow, our members of the Board of Direc-
tors came together with the leading representatives of
the world pasta industry. We have had efficient meetings
here with the Russian business community and with the
representatives from our neighbor Iran’s Chamber of Min-
ing, Agriculture, Industry and Commerce (ICCIMA).

In short, we want to bring the quality and flavor of Turk-
ish pasta to millions of consumers in more countries. For
this purpose, we together with all of our pasta makers
have accelerated our efforts to reach in less time than the
predicted? billion dollar export figure for 2023, the 100th
anniversary of the founding of our Republic. We believe
that we will soon see the fruit of these efforts.

Best regards,

Peki, ulastigimiz nokta yeterli midir? Elbette, yeterli
degil. CUnkU halen Uretim ve ihracat kapasitemiz var
ve biz bunu degerlendirmek icin cabaliyoruz. Once-
likle, makarna ihracatimizin 6nudnde var olan engelleri
ortadan kaldirmayi hedefliyoruz. Dlnyadaki en dnemli
iki makarna pazarinda; Avrupa Birligi ve ABD’de kar-
silastigimiz kota ve yulksek vergi sorununu asmak icin
girisimlerimizi surdurdyoruz.

Diger yandan, Cin, Hindistan ve Rusya gibi makarna
Uretiminin az ama tldketim potansiyelinin yiksek oldugu
pazarlarda payimizi arttirma konusunda calismalar yapi-
yoruz. Bu yil Moskova’'da gerceklestirilen 25 Ekim Dinya
Makarna Guni etkinliklerinde Yonetim Kurulu Gyelerimizle
birlikte, dinya makarna sanayinin énde gelen temsilcile-
riyle bir araya geldik. Burada, gerek Rus is dunyasiyla, ge-
rekse komsumuz iran’in Maden, Tarim, Sanayi ve Ticaret
Odasi (ICCIMA) yetkilileriyle verimli goértsmeler yaptik.

Kisacasl, Turk makarnasinin kalite ve lezzetini, daha
fazla Ulkede milyonlarca tuketicinin sofrasina ulastirmayi
istiyoruz. Bu amacla, dernegimiz Uyesi tim makarna Ure-
ticisi firmalanmizla, Cumhuriyetimizin kurulusunun 100.
yili olan 2023 icin belirledigimiz 1 milyar dolar ihracat
rakamina, dngoérulenden daha kisa sUrede ulasmak icin
yaptigimiz calismalara hiz verdik. Kisa bir stre icerisinde
bu cabalarimizin karsiligini gérecegimize inaniyoruz.

Saygilarimla,

BBM DERGISI
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